
Climate change deniers, why and how this community was formed? 

The concerns about possible climate impacts date back to the 1950s and early 1960s. Scientists 

found that introducing carbon dioxide (CO2) - as a product of burning fossil fuel – to the 

atmosphere creates a greenhouse gas effect. The scientific discussions about it can be traced back 

to the 50s [1]. Scientific publications confirm a consensus about human-induced climate change 

among the academic community [2]. More than 90% of climate scientists agreed on human-

induced climate change. Not only scientists but experts in some oil companies also raised concerns 

about the adverse effect of CO2 on the climate [3]. The conventional policy back then was to 

continue the oil business regardless of climatic concerns. For example, internal documents indicate 

that the policy of an oil company was to confuse and to misinform people in order to continue 

business as usual [3]. Oil companies believed that this technique would cancel or at least delay the 

support of people for any climate action. 

To achieve this goal several methods were implemented. Namely, a campaign was funded to 

counter scientific evidence. Oil companies tried to cast doubt on the evidence and make people 

think that climate change is not 100% certain, so it is totally unreliable. This is not the standard 

approach in science and is an unreasonable expectation. 

In parallel, oil companies started introducing programs that would demonstrate their commitment 

to the environment. Finally, the method of referring to single events was another debate for deniers. 

While a huge snowfall voids the validity of global warming, a serious drought can’t be attributed 

to climate change because it might be an outlier. This reasoning is flawed as it follows a double 

standard. 

How successful has been this massive investment? 

The momentum created by oil companies seems to have some inertia in the world. A social 

movement to control the climate crisis has started recently. Canada witnessed several student 

strikes in past months. To gauge public awareness and concern about the effects of climate change, 

more than a decade ago, Yale University created a poll [4]. According to the outcome, America 

can be categorized into six groups from Alarmed to Dismissive. This is an ongoing research project 

which gets updated regularly. In a recent update, the five-year trend indicated that the Alarmed 

category has a 15% rise (since 2013) and is 29% now [5]. In other words, approximately, from 



every three Americans, one is really concerned about climate change. This can be interpreted as 

the role of proper communication in raising public awareness in recent years. By recognizing 

proper communication as the key, reputable universities (e.g. Yale University, Monash University 

[6]) have launched academic programs to study the best method to communicate climate change 

with people. For instance, Yale University conducted an experiment to find out how the same 

climate change message can differently influence people across the USA. This helps in finding the 

proper location-specific communication approach. As another example, one project of Monash 

University was to provide climate change information to people using available resources: 

television weather forecast with a discussion on local climate change [7]. 

Knowing the audience is the first step in developing the most suitable and efficient climate change 

communication approach. This creates a necessary trust that ensures a smooth buy-in from the 

public. 

Reference 

[1] https://www.theguardian.com/environment/climate-consensus-97-per-cent/2018/jan/01/on-its-hundredth-

birthday-in-1959-edward-teller-warned-the-oil-industry-about-global-warming

[2] Oreskes, N., (2004). The Scientific Consensus on Climate Change, Science, V 306

[3] Cook, J., Supran, G., Lewandowsky, S., Oreskes, N., & Maibach, E., (2019). America Misled: How the fossil 
fuel industry deliberately misled Americans about climate change. Fairfax, VA: George Mason University Center 
for Climate Change Communication.

[4] Leiserowitz A., Maibach E., and Roser-Renouf C. (2009). Global Warming’s Six Americas.

[5] https://climatecommunication.yale.edu/publications/americans-are-increasingly-alarmed-about-global-warming/

[6] https://www.monash.edu/mcccrh/research/framing-of-renewables-in-australian-newspapers-the-snowy-hydro-
case
[7] https://www.monash.edu/mcccrh/projects/tv-weather-presenters-as-climate-communicator

https://www.theguardian.com/environment/climate-consensus-97-per-cent/2018/jan/01/on-its-hundredth-birthday-in-1959-edward-teller-warned-the-oil-industry-about-global-warming
https://www.theguardian.com/environment/climate-consensus-97-per-cent/2018/jan/01/on-its-hundredth-birthday-in-1959-edward-teller-warned-the-oil-industry-about-global-warming
https://climatecommunication.yale.edu/about/people-partners#anthony-leiserowitz
https://climatecommunication.yale.edu/about/people-partners#edward-maibach
https://climatecommunication.yale.edu/about/people-partners#connie-roser-renouf-phd
https://climatecommunication.yale.edu/publications/americans-are-increasingly-alarmed-about-global-warming/
https://www.monash.edu/mcccrh/projects/tv-weather-presenters-as-climate-communicators



